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Launching Lindab Safe Click and SR Cutter

Launching started in DE, CH, BE – market introduction June 2007

Very positive feedback 

Positive sales trend

Lindab Safe sales improved due to Lindab Safe Click

Sales of SR cutters (about 100 sold) prove great interest from 
installers

Launching in Nordic and Western Europe Q4 2007 and in CEE and US
Q1-Q2 2008
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Lindabs New Click stud

* Standard interior wall, one plus one layer of gypsum and insulation in cavity
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Lindab has developed a improved interior wall steel stud that can 
enable significant sales growth on current markets and “a door 
opener” to new markets

No need to fix with 
screws or clips

Stabilizes the structure

Possibility to “nudge”
or move the stud after 
fixing

The New 
Click Stud

Traditional
Steel stud

Product benefits for CustomersProduct characteristics

* Standard interior wall, one plus one layer of gypsum and insulation in cavity

Fixing time substantially reduced

Improved work environment

Simplify construction
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The European market for interior wall steel studs and 
complementary products is worth approx. 11 billion SEK and 
Lindab has a market share of roughly 1%

Lindab European market share for interior wall 
steel studs and complementary products 
[MSEK]
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Western
Europe

CEE Scandinavia

Lindab
Others

Lindab’s sales of interior wall steel studs and complementary 
products is currently focused to the Scandinavian region –
approx. 135 MSEK in sales

Western Europe  is 5 MSEK sales in UK
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Film
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Schedule for product launching

Product 
innovation

Market strategy study 
for Scandinavia, Poland, 

Hungary and the UK

Product launch 
in Scandinavia

Product launch in 
UK and Central 
Eastern Europe

Evaluate market 
potential and way 
to market in other 

relevant regions

Patent 
application

Nordbygg
exhibition

Timeline for product launch of Click RdBx steel 
stud

Q2 07 Q3 07 Q4 07 2008
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Lindab’s new financial targets

6% organic growth (unchanged)

14% EBIT margin (increased from 12%)

Net debt/equity of 1.0 – 1.4 (unchanged)

Dividend pay out ratio of 40-50 % of net profit (unchanged)


